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IIKM is one of the rapidly tronsforming B- Schools in the country thot offers industry spedfic programs in varied streams of

management Educotion. As o colloborative institute of prestigious Alogappo University, IIKM is the first B-schoal in Tamil Nadu and
Kerolo which has o tie up with IT vendors- Microsoft & SAP for high end ERP Training. It's high fech compuses has been certified by
the joint Accreditation system of Australio and New Zeoland for 150 9001-2015.

IIKM's innovatively designed course with industry specific curriculum has appealed to many young MBA ospironts. The ethos of the

insfitute is built around o single theme which is known os End- to —End education with students’ centric focus. The students receive

the best and most practical business embedded educotion with emphasis on entrepreneurship and employment.

Our zeal ond passion towards education helps us to upgrode the progrom in sync with the emerging trends of the manogement

education. Besides closs room sessions students at KM are encouraged to involve in industrial visits, workshops, seminars, symposio

and business cose studies in oddition to the industry projects. With real time practicol exposures we nurture and mentor the students

fo take up any challenging roles across the globe.

<

KM hes o vision to be recognized ond
respected os o leading education provider

focilitating o well defined coreer path for
its students with high stondords of educo-
tion embedded with ethics and morality
end becoming o model institution of ifs
own in futere

To dedicote its infeflectunl resources fo
advance the frontiers of business knowl-
edge ond educoting tuture leaders,

lo disseminnte knowledge through disti-
plime and discovery

To empower students to cope with raol
world environments.

Opening up the young minds to unconven
tional ideas ond novel metheds.

Quality policy

“We af IIKME), commit ourselves towords
importing high quality educetion and troin-
ing, imbihing lofest methods and technigues
in concepts, opplication ond life skills,
ochieving best possible satisfachion of the
students ond regulorly enhondng internol
skills in onsononce with chonging scenarig,
by total involvement of all the members
ond continuel improvement in all spheres of
our atlivities.”

® © = N




Dr. R.N. SABU  MBA, M.Phil, Ph.D - Execufive Director

Welcome to one of the top ranked, Incredible and innovative B schools In India. Our dedicated
pool of talent have constantly ushered in enviable methodology in the classrooms to make it active
and vibrant.

KM introduced a unigue Work Integrated MBA programs in Digital Marketing & Ecommerce and
Business Analytics. Students enrolled for this programme will undergo their podt graduation with
freelancing jobs from 2nd sem onwards & pre-placement offers from 3rd sem onwards. 1IKM's
colossal difference is ftudents need not wait for placements till they complete the course.

The programme Is deslgned for Students & working professionals desiring for new age careers in
Analytics, Digital Marketing and E commerce. We provide students with real time practical
exposure with relevant sectoral skills mentared by industry professionals.

£

rof. Shrikumar Menon BA, 118 - Dircto Industry Relofionship

"The next twenty years for India are going to be very different from the last twenty years. The high
growth path of the Indian economy is creating a skills shortage that International Institute of
knowledge Management (lIKM ) work integrated program [WIP) aims to solve.,

I am sure, IKM's Work Integrated Program will strive to combine on the job internship with other
forms of learning to strike the right balance between degrees, skills and employment pathways.
—— Wishing the best.”

-

’me. TKS Kumar - B.E, MBA, Pg DMSM, AMIE - Dean

“Learning gives creativity, creativity leads to thinking, thinking provides knowledge and knowledge
makes you great”

- Dr Abdul Kalam

Redefine & up skill yourself with MBA from IIKM, that accelerates individual career growth. It is
our commitment to ensure that the &tudents transform to specialists through our program and
develop the business acumen manifold. The institute is ted to Alagappa University, which
upgrades the syllabus periodically based on the need of the indudtry. Second our unigue strength
and core differentiation- are our teadhing faculties-wha are all from indugtries. It is with pride
that we brand ourselves to be one of the institutes where students interact with faculties who are
professionals from industries and this enables the students to experience practical knowledge,
sharpen the skills and be ready to face the dhallenges at work. We have a long list of companies
reaching out ta us for our fstudents to be part of their internship program and for placements,

A wonderful campus, at the heart of the city we provide Hitech teaching methods, access to world
class libraries and best in class computer labs and we prepare our Sstudents to confidently face the
work environment from dayl. The need of the hour is specialization-the best way to achieve it is
be part of [IKM!

~6 Academic Advisory Board 72~

Prof. TES Kumar - B.E, MBA, Pg DMSM, AMIE Dean - 11KM,
Former Head of Marketing, AM lain College.

Or, Raju ndrasekar B.E ) E& adras U.) B.E. (INDL,
Engg), (IFT-New Del Ih ]

|, PhD

Dr. R.N.5ABL — MBA, M Phil, Ph.D- Founder Director - [1KM® Hional DE-Faculty at

Dr.. M. Rarnlrl MUFUEdﬂ -BBA, MBA, PhD - Dire hcadermics at F. 1¢
[T, ner tar- and Marketing: o Lab, TGID The Gres i eam  Foundation,

farmer CED Pon Vidyasram Schools Acknowledped as the best CEO coach at DIBM,




va Institution

GAPPA UNIVERSITY

Alagappa University, established by the Government of Tamil Nadu under an Act of the State
Legislature in 1985, and located on a sprawling expanse of about 420 acres in the business
town of Karaikudi in Sivagangai District in Tamilnadu is ideally suited for higher education. The
campus 15 accessible from Tiruchirappalli and Madurai in about 2 hours by surface mode of
transport

It has been recognised under Sec.2(f) and 12{Bjof the UGC Act. The University has been
awarded with A+ Grade by NAAC (CGPA:3.640ut of 4) in the Third Cycle of assessment and also
the first State University that obtained the A+ status in the State of Tamilnadu. The University
has been classified under Category-| status on account of its NAAC score. Alagappa University
has secured 27" position in the category of University under NIRF 2018 ranking done by
MHRD, MNew Delhi,

The University has received many notable awards such as the 150 9001:2015 Certification
Award for providing quality Migher Education and Research Activities;Clean and Green
Campus Award (2016);World Environment and Livelihood (WEAL) Award (2017) from National
Institute of Cleanliness and Education Research {NICER), New Delhi. The University has secured
Fourth Position at Mational level in Swachhta Ranking 2018 of Higher Educational Institutions
and for which the University has been identified as one of the Centreson Swachh Bharat and
Swasth Bharat by MHRD, New Delhi.Under Q% 2019 Ranking, Alagappa University is placed
with 20" Place in QS India Ranking, 104" place in Q5 BRICS Ranking and 216 in Q5 ASIA

Ranking.

_,—'—'—'_'_'_'_

Collaborative Programmes

The concept of Collaborative Programmes was emerged into existence in Alagappa University during the year 2001-02. This
unique, a socially relevant Collaborative Programmes was penerated by introducing need based skill oriented specialized
courses through the institutions having adequate physical and academic resources. The essential, quality oriented readiness
of physical and academic facilities available in the institutions are assessed by a team of experts and on fulfillment of
University regquirements, institutions have been recognized to offer non-conventional, job-oriented courses catering to the
need of the community.

In accordance with the specializations and in terms of infrastructure, accommuodation, student support service, faculty exper-
tise, institutional e up with industries for practical exposures. IKM is one of the collaborative institution of prestigious
Alapappa University.
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The M4 is the leading professional organization devoted
exclusively to management accounting and financial man-
agement. The Certified Manapgement Accountant (ChA] des-
ipnation is a highly respected gualification awarded by the
Institute of Management Accountants (IMA] LUSA,

KM is the official training partner for IMAS Certified
Management Accountant (CMA) through Online Interactive
Trainming. The Institute of Cost and Works Accountants of
India {IC\Wal) has entered into 3 memorandum of under-
standing (MolU) with the Institute of Management
Accountants (IMA), USA. Both the institutes will develop the
profession of management accountancy for the beneht of
their members and students.

* Compact (2 papers), Industry relevant syllabus.

* Dnline Exam Facility in any metro city

* |nternational Brand Value

« Dfficially Equivalent to ICWA (MOLU signed),

* Huge job opportunities in India & abroad.

* CMA is a pretty affordable an exam.

¢ Classroom Coaching / Distance mode

* Online Interactive Learning using WEBEX is available

THE CivA EXAMS COMPRISE 2 PARTS:

f::h_‘_‘\ 7y n) SE—
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Why CMAY

* International Qualification with the highest credibility in
management accountancy in the US which enjoys interna-
tional recognition as members of IMA.

= Strong Knowledge Base of management accounting and
financial management,

* Global opportunities in the accounting and financial world
certainly with increase in pay packets and prospects.

* |nternational perspective coupled with increased confid-
ence & competence,

A Coriificariom Fer
Acconmiants aml

CMA

Fhnnmiial Fralsisbanals
in Husiness

CMA course USPs

* Academic Advantage - Single level of exam with just 2 exam
papers, computerized exams with multiple-choice questions
J/ essays, simpler exam preparation & exam pass rates
exceeding 50%.

* Short Course duration - recommends course duration of &
months from the start date of the course: however, students
may prefer to take more preparation time in view of their
other academic & professional commitments,

* Less pxpenses - Expenses of around INR 1 Lac is certainly a
non-significant amount for an internationally acclaimed des-
ignation.

Fart-1: Financial Planning, Performance and Control, Part-2; Financial Decision Making

#‘.Micmsoft Dynamics

-

Microzoft Dynamics is a line of integrated, adaptable business management solutions that automate and streamline financ-
ial, customer relationship, and supply chain processes in a way that helps you drive business success.

Microsoft Dynamics is a line of integrated, adaptable business management solutions that enable people to make

important business decisions with greater confidence. Microsoft Dynamics works with familiar Microsoft software-easing
adoption and reducing the risks inherent with implementing a new solution, These solutions autormate and streamline financ-
ial, customer relationship; and supply chain processes in a way that can help you drive business success, Microsoft Dynamics
comprises several unique software products to meet almost any business need.

. o I N SE National Stock Exchange of India Limited &

o~
wor

Naticnal Skill Development Corporation (NSDC) Scherne Offered at 1IKM. We are glad to inform you that the Govt. of India
(GOI), on August 16, 20132, has announced a scheme of monetary award for candidates undergoing an approved skill
development training and certification,

The scheme is being implemented through the National Skill Development Corporation (NSDC), The Government is
providing the monetary reward for encouraging youth to upgrade their skills, The National Stock Exchange being a leader in
the financial sector is keen to implement the scheme across the country, IKM has a tie up with M5E for offering the BFSI
(Banking Financial Services and Insurance).



a compass for your business destination

l. fﬁ ; ENTREPRENELRSHIP DEVELOPMENT AND INNOVATION INSTITUTE @ & F

Established in 2001, the Entreprenaurship Development and Innovation Institute (EDNI), Chennai is an apax organisation in the
field of entrepreneurship education and self-employment promotion in the state of Tamil Nadu.

EDIl was constituted by Government of Tamil Nadu as a not for profit society and is administered by Department of Micro,
Small and Medium Enterprises (MSME). Headed by the Addl. Chief Secretary who s also the Director of the Institute, EDI is
managed under the superintendence of a Governing Council, appointed by the Government of Tamil Nadu.

KM has become a "Spoke college” member of EDI-TN and our students, faculty members attend EDI-TN seminars,
workshops and other training related to Entrepreneurship development activities.

“ Fa Consultancy Development Centre -
{An Autonamous Institulion)
= DSIR, Ministry of E@gm& Tachnology

Consultancy Development Centre (COC) is an Autonomous Institution of the Department of Scientific and Industrial Research
(DSIR) of Ministry of 5Science and Technology, Government of India, working towards promoting and strengthening
consultancy skills and capabilities including export of Consultancy Services, CDC is also the nodal agency in the Asia Pacific
region for the Technical Consultancy Development Programme for Asia and the Pacific (TCODPAR), a programme promoted by
the United Nation Economic and 5ocial Commission for Asia and the Pacific (ESCAR).

The demand for Consulting in various sectors of economy as well as in emerging areas has increased tremendously in the last
few years. This has created a huge demand for Consulting Professionals in the industry. Consultant is an important functiona-
ry in development of products and projects, aiding in providing optimal solutions to achieve Top and bottom-line
requirements of client organisations. The Consultants, besides having domain expertise in their area of operation, must be
equipped with the knowledge of different dimensions of the job of a Management Consultant and the desirable skills to do
that job with requisite perfection. A good and sound knowledge of the requisite dimensions and skills helps nat only in value
addition in service delivery but also helps in brand building for the Management Consultant. Realizing this need, Consultancy
Development Centre, an Autonomous Institution of Department of Scientific and Industrial Research [DSIR), Ministry of
Science & Technology, Government of India, is offering the "MS- Management Consultancy™ & "Certificate Programme in
Management Consulting”.

An Aptonomous Organization under 8inistry of MSME, Gost. of India

‘ Hational Institute for Entreprenewrship and Small Business Development .’

=amiL
N

The Mational Institute for Entrepreneurship and Small Business Development (NIESBUD) is an apex body under the Ministry
of Micro, Small & Medium Enterprises, Government of India established in 1933 for coordinating and overseeing the activiti-
es of various institutions/agencies engaged in entrepreneurship development particularly in the area of small industry and
small business. It was established with one of its objective to organize, conduct and co-ordinate training programs for
Entrepreneurship development in collaboration with various institutes and organizations. The following are the major areas
of Intervention of the Institute -The Institute in its Endeavour to promote entrepreneurship among the students of
Professional Colleges (Engineering / Management Students) has designed a 15 days Entrepreneurship Development Program
which includes one day classroom training and 14 day E-learning Module, The E-learning Module has been provided in a C.D.
The Content of which mentioned below:

» Statutory Compliances, Clearances and Approval: Act Regulating Small Businesses » How to prepare yourself for Taking loan frem Bank.
» Marketing of Products. » Important Traits/Qualities/Characteristics of becoming a Successful Entrepreneur.

* How to become a successful Entreprenedr. = Project profile/Report. # Business Communication.

» Entrepreneurship Memaorandum form, = Qualities of Entreprenaurship. » Entreprenaurship Orientation Program.

* Government Schemes. = A guide to Self employment. * Success Story  + Taxation in India.




NGO PROJECTS

IIKM-CSR- a Corporate Social Responsibility Division initiative was founded with the aim of

Corporate-Academia-Social interface through research, consulting, training and live projects.

[TKM believes in grooming balanced, future managers who are in as much in tune with
socially relevant issues and are able to contribute towards upliftment of the society.

The primary objective of IIKM-C5R is to facilitate a forum wherein the best practices

concerning inclusive development, exchange of appropriate technologies, databases,

documentaries, success stories and best practices related to tackling social issues

by business stakeholders are upheld and disseminated to corporate CSR,

NGO's and other target beneficiaries. All 11KM - MBA 1st year students

have to undertake an NGO / CSR projects under this CSR initiative.

This project will enable the students to apply their learning of

the first two semesters in a live scenario, where such inputs

are highly valued.
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Summer Internship Program
The summer Internship Program (5IP) aims at widening students’
perspective by providing an exposure to real life organizational
situation, Summer Internship is an important and integral part of
the academic curriculum, The Summer Internship lasts for 10- 12
weeks and tests the students thoroughly on their learning. These
internships give students insight into the practicalities of work in the
corporate world across various sectors, During these internships, the
students undertake projects under the guidance of company senior executives
P (project guides) and the Institute mentors (Faculty Guides) closely interact with
the students on a week to week basis. The objective of the internship is to enable
students to gain first-hand experience in a particular industry. It helps students with
ample opportunities to innovate and challenge ideas imbibed in the first year. It also
" assists students in being more receptive to market needs, and in deciding their area
of specialization in the second year.

We are thankful to the following Organizations for giving opportunities
to our students to do their SIP

-
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o
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= Case Study Methodology
= Yopa and Alpha Meditation
# Harvard Business Review Webinars
* Regular Industry Visits
= Workshops & Seminars
* NGO Projocts
= Summer Internship
+ Capstone Project * [D's of Both Nationz| &
* Finishing School Training International Repute
= Entreprensurship intermship * MMASCIMA WMemberships for
Program All PG Students
* Hostel Facilities
* Forelgn Language Study
« Personalized Attention &
Mentaring
Innovative Pedagogy & indiis
integrated Currlculum

Mentored by HT/HM

IIKM®

ADVANTAGE

* Personality Development
& Soft Skl Labs
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Work M B A Work ]
Integrated I Integrated M BA

Digital Marketing & e-commerce

Business Analytics

A Driving platform to Analytical Careers!

“Without big doto onalyfics, companies are blind ond daof,
wandering out into the Web like deer on o freewoy”
the famous quote by Geoffrey Moore

Highlights :

1. Pre-Plocements from 3rd Sem onwards
2. On the Job troining

3. Interactive sessions with Industry Experts
4, Freeloncing Job Options

5. Internationol Job Opportunifies

6. PRP- Plocement or Refund

Significance of Business Analytics:
Analytics has virtually become lucrative and high growth career option for the

youngsters. Data analysis has established as o predominated element for any
insightful business strategy and analysis. |BM predicts demand of dota scientist &
analytics job will soar 28% by 2022. There will also be o demand of 59% for all
Dato Science and Anolytics (DSA) job demand in Finance and Insurance, Professional
Services, and IT. However, the demand clearly outstrips supply with organizations
facing o huge talent gap.

12) nkwm



Industry
Integrated

MBA

The Program has been designed to impart the latest management practices being followed across various industry sectors within and
outside the country. It provides extensive and in depth coverage of core and specialized courses, creating innovation and

entrepreneurial qualities. It provides sufficient mix of theoretical as well a5 practical learning to students through class room sessions,
Industry visits, Internships, live projects and guest sessions.

This MBA course |s a dual specialization program spanning over two years and has been designed to provide students with first-hand
experience of corporate culture. The program is spread over four semesters and summer training. While the first two semesters focus
on bullding a strong foundation in the management discipline, the last two semesters enable the students to speciafize in the area of
their interest. The elective courses and their combinations offered may be changed/modified keeping in view the changing requirement

of job markat,

Dual Elective Options: Marketing, HR, Finance, Operations, Systems

JEIMESLE] YEIMIESLET |

11 Accounting for Decision Making 3 2% 75 100 21 Business Research Methods 3 iF J5 100
12 Busimess Communication 3 25 75 100 X! Corporate Finance 3 a5 25 A0
13 Economics for Managers 3 35 75 100 23 Global Business Environment 3 25 75 100
14 Marketing Management 3 &5 75 100 24 Human Resource Management =l
15 Organizational Behaviour 3 35 75 100 25 Leadership i [Lab) 3 |25 | oo
16 Quantitative Technigues 3 2 75 1000 26 Operations Management 3| [|355 |15 A0
17 Leadership 1 {Lab) 3 ¥ 75 100

. Semesterlll omester V.

31 Surmimer Internship and Project 3 25 75 100 41 Entrepreneurship 3 35 75 100
32 Strategle Management 3 35 |75 200 Allled Courses [Three)
33 Project Management 3 25 73 1p0 424 5ales B Distribution Management 3 5 05 d00
Allied Courses (Two) 42F Talent Acquisition and Management 1 25 75 100
334 Consumer Behavior 3 @5 |75 180 &2C E-Business 3 35 G100
248 Commercial Banking 3 75 75 (100 420 Menger Acquisiion & CoporateRestructunng 3 250 7S 100
34C Training and Developmeant 3 25 75 1000 47 ‘Supply Chain Management 3 25. 75 100
340 Materials & paintenance Mansgemene 3 25 75 100 Electives {Any Three) Electives Marketing
Electives (Any Three) Electives Marketing 434 Services Marketing 3 25 75 100
354 Productand Brand Management 3 23 75 100 438 Marketing Communication Strategy 2 25 75 100
358 Pricing Management 3 25 75 100 43C Marketing Analytics F 25 75 100
i5C Digltal and Social Media Marketing 3 25 75 100 430 Rural Marketing 3 350 25|00
350 Business to Business Marketing 3 3 15 100 Electives Finance
Electives Finance 444 Financial Derivatives 3| |25 |25 a0
364 Security Analysic & Portfolio Menagements 3 25 75 1000 448 international Finance 3 25 75 100
368 |nsurance and Risk Management 3 5 75 100 24C Corpotate Taxation 3 ¥ 35100
I6C Stratepic Financial Management 3 25 75 100 Electives HR
Electives HR A4A Industrial Relations and Labour Laws 3 25 75 100
3TA peformince Miragement & competencyMapplg 3 25 75 100 44B International HAM 2 35 75 A
37B Change Management 3 35 75 100 44C Organization Development 3 35 75 100
37C HR Analytics 35|35 5 100 Electives Operations
Electives Dperations 45A Supply Chiin Analytics 3|25 75 A0
38BA Total quallty Mansgement & less Menagement 3 25 75 1000 4SB Internationsl Logistics Management 3 25 75 100
3BE Service Operations Management 3 |z5 75 100 Electives Systems
Electives Systems ABA Big Daka Analytics 25 75100
394 Business Analyzsis & [T Consulting 3 2% 75 100 46B Enterprise BusinessAppiications 3 35 75 100
398 Data Mining and Butiness Intelligence 3 25 75 100 46C Project Work 25 75 100

[IKM <13
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Business M B A
Analytics |

Master of Business Administration in Business Analytics is a unique specialization offered by Alagappa University. The programme has

been designed by industry experts to groom the students for the competiive and fast-growing sector of Business Analytics. The
curriculum has been prepared with emphasis on industry reguirements.. The programme guides students to make extensive use of
data, statistical and quantitative analysis, and modeling technigues to extract useful information.

The programme helps students to:

= Develap new insights based on analytics

= Understand business performance based on data

= Develop and apply analytics skills to real-world problems of leading industries

= 'I": %ﬂ_l '

_ Semester | “d ; Semester Il

Course Structure
MBA - Business Analytics

= fManagement Concepts and Practices
« Accounting for Business Analysts =z

DBMS and Data Warehousing
Multivariate Data Analysis -|

* Spreadsheet Madeling * Time Series Econometrics

* Statistics for Business » Data Mining for Business Analytics
= Economic Analysis for Business Decisions » Internship and Report

* Research Methodology » Business Law and Ethics

» Written Analysis and Communication

5_ erEes_ter ]

_ | Semester IV

o —

e

* Marketing Management

* Human Resource Management = Multivariate Data Analysis - ||
« Financial Management * Predictive Modeling using S5AS
* Project Management and Budgeting » Analytics with R

# Fundamentals of Digital Marketing = Big Data Analytics

* Fundamentals of Business Analytics = Project Work and Viva-Voce

Consumer Behaviour

| Potential |
1 N
e B -

| @ lan*:s:-.-zirm.r::zh

—
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Digital
Marketing &
e Commerce

The new-age Master of Business Administration degree in Digital Marketing & e-Commernce s a unigue specialization. The programime
has been designed with inputs from  industry experts to groom students for the competitive and fast-growing sectors of Digital

Marketing & E-Commernce. The curriculum has been prepared with emphasis on industry reguirements.

| T W = A e e A
. - - The programme help students to:

(ﬂ urse 5“ u [ru re ) * Understand the various nuances of digital marketing such as 5£0, SMM, e-mail marketing, PP, eic.

MBA - D|g”u| Murke“ng b » Create the right content and campaigns for different target grougs

# Develop an understanding of the current practices and opportunities in e-shopping,
e-gistribution and e-collaboration

B BN .

E-Commerce

| E

' Semester | 1 ) Semester Il
— N — e
o

= ianagement Concepts and Practices
= Accounting for Managers o
» Organizational Behaviour
= Fundamentals of Digital Marketing

and E-Commerce
» Statistics for Business
= Business Oriented Computer Applications
= Written Analysis and Communication

Marketing Management
Human Resource Management
Financial Management

Sales and Distribution Management
Digital Branding

Search Engine Optimization and
Search Engine Marketing

I
T

) Semester )]

R — .

* Project Management
* Cloud Computing

* hMobile Marketing

* Gamification

* Web and Mobile Analytics

* Project Work and Viva-\Voce

* Social Media Marketing

+ Content Marketing

* Media Planning and Buying
(Video Marketing)

* |nternship and Report

* Business Law and Ethics

o
\
* Strategic Management

Emp

-

loyers
T T EE




PGDM- 2 Years
(AICTE Approved)

Accelerate your Career Growth with IIKM's

Post Graduate Diploma (7]
In Management -
Apporved by All India Council for o Al
Technical Education (AICTE) O] /

Ministry of Human Resource

Development, Government of India G ‘[ f— Jb—

All India Management Association (IIKM), as the national apex body of management profession in the country is
committed to enhanci £ OO tence Managem ion thro its multifa ivitl KM s
ir Iso representad on Boards of Y

editation, MNational productivity council to name a few. lIKM brings o the

ces and lecniques through numerows foreign collabrations with

Post Graduate Diploma in Management Salient features of the programme
Centre for Mangement Education under the aggis of [IKM, offers = Industry interactive sessions by eminent experts
AICTE approved PGDM since 1994 and Is Widely acclaimed for * Complimentary Student Membarship of [IKM
its strong curriculam in the industry and acadamic circle. It is « Complimentary subscription to management journal -
deslgned natl only to impart the Knowledge of core management INDIAN MANAGEMENT
subjects but also lays special stress in developing skills and « Employment oriented based curriculam
competencies through exposure to real business situations in = Eminent faculty from Acadernia & industry
form of case studies. |IKM leverages its close linkages with the = Blended moda of learning
industry to assess emerging needs and factor to them on {o its » Lateral entry permitted on the basis of last PG/ Master's
programmes by offering sector based specialisation = programme pursued in stream relevant to management
education

Programme Objectives = Special invites to attend Mational level Seminars/Summils

= Placement support services

= To prepare Graduates for Management Career through = Scholarship to economically Weaker section
IKM's unigue blend of gquality and flexibility. » Business simulation games to enhance learning
= To enable Working professionals rise in their organizations, = Special invites to attend MNational Level Seminars/
= To faciiitate change of career to managerial and business Conferences.
arena, = Teaching based on case studies to build and strengthen
* The programme is desinged to develop conceptual decision-making and analytical skills.
knowledge and behavioral skills in students Who continue = Opportunity 1o pursue PhD in collaboration with Aligarh
1o Work in industry, govemment or other organizations muslirm LUniversity,

AICTE

w Approved

(2 years)




Modular Structure of the Programme & Additional Certification Offered

On the succesful completion of each modular, a certificate is awarded. Post Graduate Diploma in management (PGDM) is
awarded after successful completion of all four modules including the project work.

MODULE | MODULE Il
Certificate in Management Professional Certificate in Management

» Management Functions & Organization Behaviour Specializations Offered
» Management Ecnomics * Business Analytics

« Business Statistics * Consultancy

« Financial & Management Accounting :

Contractual Dispute Resolution
* Digital Marketing
* Financial Management

» Introduction to Information Technology
= Business Communication

MODULE 1l * Hospitality Management
Advanced Certificate in Management * Human Resource Management
« Operations Managements * Information System

+ Human Resource Management * International Business

* Marketing Management * Marketing management

* Economic and Social Enviroment * Operations Management

» Research Methodology * Public Procurement

« Financial Management

* Retail Management
MODULE IV * Supply Chain Management

Post Graduate Diploma in Management * Training

* Business Law & Corporate Governance
* |nternational Business

+ Entrepreneurial Management

« Strategic Management & Ethics

* Project Work
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Integrated MBA Sl

for +2 Students
BBA + MBA ( 5 Years )

ALL INDIA RANKING
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course is an inn

Eligibility Criteria:
The applicant should
have passed 10 & +2
examination in any
discipline from a
recognised board.

Selection procedure:
Selection based on the +2
marks followed by personnel
interview.

How to apply:
Eligibile candidates can apply
though the Online portal

ly designed dual
degree program that combines the
~ programs - BBA and MBA.

The integrated MBA program elevates the students
rightly Into the Management program right after
schooling. It ghves an edge over thelr peers as
denoted by the nomenclature that they are
management graduates, not undergraduates. The
students will be exposed to management and
funcoonal theories from the first year of gradua-

tion, In the psychological terms, it is a feel-good

factor and they learn to live in the perception of
pride. Their image will be centered around the
future leaders’ image which would eventually fap
up their leaming process and wrge for success
infinitely. We also bestow the privilege of choosing

thie MBA specialization to their own discretion.
They can elther work and study or continue
with the full-time classes after BBA,
Integrated MBA course is gaining
immense popuakarity in the
recent past..

® Placements

oppaortunities after BBA
& continue MBA in
Part time

e Continue MBA Full time with
Special Scholarships

o Mentored by lIM, |IT Professionals 1

& Workshops and Seminars by
Eminent Personalities

* Personality enhancement programs

& Finishing School Training
Industry Internships

* Foreign Industry Visit (Optional)
A/C Lecture halls

e Technology enabled Campus
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BBA AIRLINES & AIRPORT

MANAGEMENT

The global economic environment is experiencing an increasing demand in
aviation industry. Globally this industry is set for an exponential growth. In
order to meet the challenges, it has become imperative for business execu
tives to stay relevant and embrace new technologies to manage the
stakeholders’ expectations. In this field in India a compounded annual growth
rate of over 25% is expected.

India needs 200 airports and 300 additional aircraft to supplement the growth

in the next decade. The Indian government has announced ambitious airport g
development plans which will greatly enhance the country’s capacity for %
commercial air travel. The Civil Aviation Ministry has also announced its
intention to build a host of new international airports on Greenfield sites, in
addition to enhancing existing

smaller airports. Currently only 80 Indian airports are capable of handling
commercial air passenger and cargo services.

There are currently 24 major international passenger and cargo airports and% “n

36 regional airports, India’s target is to build more than double the ﬂumbﬂ[._j J

of major international and regional hubs within the next 12 years. -
S)

gy T
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Language | Hindi 1Y 25 7% 100

1 1 Language | Hindi 441 25 75 100
2| Lanmvagell Enginh [Prose and 1.2 25 75 1060 Language Il English |Pross, Extensive 75
5 Cammunication Skills) - 557 78 2 Reading and Communication Skill 432 75 100
) Management Process 1I4 ;: = 3 Business Law 43 25| 75 100
£ Eompm?r Epeation : 100 4 Mathematics For Management 44 25 75 100
Accounting For Managers 1:5 25 [N & Creanlsation Getautaar 45 25 75 100
6

Environmental Studies 46 25 75 100
Semester IV -

Employability Skills 41 25 | 75 1900

Communicative Skills 31 25 75 100

1 1

2 Aviation Industry 3325 ¥5 100 2 Principles Airline and Airport Management 4,2 25 75 100
3 Awiation Ancillary Service 33 25 75 100 3 Air Travel Management 43 25 75 100
4  Airline and Airport Organisation 3.4 25 75 100 4  Logistics and Air Cargo Management 4.4 25 75 100
5 Economics For Executives 35 2% 75 100 5 Customer Relationship Management 45 25 75 180
& Personality Development 36 25 75 100 6 Travel Operations Management 46 25 75 100
7 Yoga For Human Excellance 3.7 25 75 100 7  Retall Management

8 Value Education

hir Transpartation Safety and Security 2.1 25 75 100

Alirline Maintenance & Crew Management 5.1 25 75 100

1 1

2 Airline Marketing & Aviation Safety Management 5.2 25 75 100 2 Air Regulations 22 25 75 100
3 Air Traffic Contral 53 25 75 100 3 airine and Alrport Marketing Management 2.3 25 75 100
4 Air Transport in Tourism 54 25 75 100 4 AicreftMaintenance Management 24 25 75 100
5 Service Marketing [ Public Relationshipin Aviation 5.5 2% 75 100 5 Awiation Resource Management 2.5 25 75 100
6 Consurmer Behavior 56 25 75 100 6 Major Project 2.6 25 75 100

Total Marks 3800

Eligibility Criteria:

The applicant should have passed 10 & +2
examination in any discipline from a
recognised board.

KM <19



INTERNATIONAL = )
BBA BUSINESS - 1IKM

Awiption Collese

The Bachelor of Business Administration program of the Institute introduces and exposes the student to various
industry-specified management functions such as those in the areas of marketing, finance, human resource, system
and retail. The BBA program offers 3 years degree qualification: not only enables students to achieve a professional
gualification but also assists management graduates in relating their skills to the needs of business. The BBA course
structure is spread across six semesters in three years.

11 Part-l {Tamil / Hindi / French) 25 75 100 21 Partl (Tamil / Hindi / French) 25 LS Lasn
12 Part-ll Prose and Communication Skills 25 75 100 22 Part || Prose, Extensive Readingand 55 75 100
13 Managerial Economics 25 75 180 Conmmmication Skl

23 lied Macro Economics 5. 75 I
14 Management Concapts and Practicas 25 75 100 App

24 pccounting-il 25 75 100
15 Accounting -| 25 |75 100 aE - T - _—

{'ﬂgamz onal aviour
16 Office Package Practical-| 25 75 100 - -
S 26 'Office Package Practical-il 25 Tl L

17 Business Communication - 25 75 10D

27 Business Communication -1l 25 75 100

28 Enviranmental Studies 25 75 100

erlv

31 Human Resource Management 25 75 100 41 EXIM Procedures and Documentation 25 75 100

32 Marketing Management 25 75 100 42 ‘Services Mapagement 25 75 100

33 Financial Management 25 75 100 43  |nternational Business Environment 25 | 7% 100
34 Fundamentals of Foreign Trade 25 75 100 44 Business Research Methods 25 75 100
35 Quantitative Technigues for Management 25 75 100 45 Value Education 25 75 100
36 Fundamentals of Business Tax 25 75 100

51 Persuasion and Salesmanship 25 75 100 b1 Final Project 25

75 100
52 Creative Communication 25 75 100 62 Digital Branding 25 75 100
53 ‘Summer Internship 25 75 100 63 Interpational Marketing 25 75 100
54 Business Law 25 75 100 64 Consumer Psychology 25 75 100
55 Erterprise Resource Planning 75 100 65 Rusiness Negotiation 25 75 100

&G R

56 Career / Employability Skills | 75 100 66 Career/Employability Skills 11

Eligibility Criteria:

The applicant should have passed 10 & +2
examination in any discipline from a
recognised board.
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PLACEMENT OR
P RP REFUND
PROGRAM FOR MBA (2022-24)

PLACEMENTS

Students of MBA (2022-24) batch will be placed in a company with a
minimum salary CTC INR 4 Lakhs per annum. If not, the tuition fee will
be refunded *

v Should have undergone all trainings successfully.
+ Must clear all subjects in university examinations.
+ Should be regular in all mentoring activities.

+ Should be very active in all extracurricular activities of lIKM.

Learning by Doing
KM empowers its students with a motto of Learning by Doing.

These include, Digital Marketing Activities, Research & Consultancy, Administration,
Placement, Data Analysis, Training, Events, PR & Hospitality, Canteen, Out Bound
Training, Arts & Sports, Competition, Trading and Entrepreneurship, Corporate
Social Responsibility etc.

0&A

What is the placement or refund program (PRP)?

Under the PRP model, MBA students are placed with a minimum salary of Rs.4 Lacs
PA, if not the college tuition fee will be refunded.

Under the fee placement or refund program, if MBA students don't get placed
after 2 years, what will IIKM charge me?

In case you have not been placed by IIKM, you will only be required to pay the
university registration, examination and foreign trip fee. No tuition fee will be charged
for your management degree.

Is there an agreement that the terms & conditions of placement or fee refund
model?

Yes, students required to sign an agreement for this placements or fee refund model..



This One wesk program exposes students to the dynamic global business enviranmeant in Singapore & Malaysia, Singapore is Global hub
for many Industries Including finance and banking, transporiation, supply chain and trade. It s also an outstanding example of urban and

infrastructural devetopment.

Instruction and accommadation arranged by [IKM and students pay an additional fee for this program

Industry Visits Places of Attractions
1. F & N Factory — Malaysia 1. Twin Towers (KLCC
2. North Port Malaysia 2. Batu Caves

Bukit Bintang/Petaling Street
Aguaria KLCC

Sentosa Island (Singapore)

3. Beryl's Chocolate factory — Guided Tourand briefing
on production and packaging

4, Salt water treatment Plant

o B~ T

Sinagapore £oo{Singapore)
University/ Academy Visits

1. Open University Malaysia

2. Staraits Academy Malaysia
{ Training and cerification on Giobal Logistics )

Program Certification Program Partners

EN UNIVERSITY P, Bl s SE

ImaiBube o Frofaukloned Develofmad]

Internships

lnatein Wiy

R
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___ Faculty Profile

Prof T R Sonkaronarayanan B.Tech [IIT-M], PGDM [IIM-C)

Prof TR, Shonkemoreyanan hos about 12 yeors of academic expanance
& 29 yaors of industrial axpensnce in o wide range of organizations like
Monufochinng & servce indusines, Smoll & Medivm Enterprses,
Governments Privote Sectors, Indion BMulbinational Companies. Prof
sonkoranaryonan is 1T Channai and 1M Colcutta, alumnos. His ormes
of zpecializabon are. Siralegic  manogement  Sepply  Chain
Monogemaent, E-Commerce ERE Operations Monogement, Business
Ethics Internofional business, Software Projecks Monogemard

Dr.R.Ramanan PGDM (lIM-C), PRD

Dr M.RAMAMAN, o PG in Chemistryiormbodhavpur University and PG
in Business Monogement from M- Calcutta, o Cemificoled Asseciote
[CAHB} of the Indian Instiute of Bankers, He complaied his PhD from
ihe University of Mysore on MSME Maonagement, Joining Bank of India
in 1972, he moved to 108, SIDB| and BHEL where he sarved for 30
yeors in Operabons and Training Divisions and refired os CGM. RBI
oppointed him oz CEO of twa large Banks in Mahareshiva ond Gujarat
for 3 pears each. Drtomanon hod olso served as Direcior of Adchi
Mosalo, TVS Motor, Apolla Hospitals, GVE Holels, Yanjinad Leathers elc
and & an the Boards of NTPC, Mirma. He was Dean of Bharath
University Business School, ITM eic ond is on Adjunct Professor in
Finance of Loyola Collage, LIBA, VIT, Amily and [IEM. He i3 a fine
excmple of Indusiry Insfitute Interoction.

Prof, LaxminarayanB.E[EEE], B.Tech(IT}, PGPM[IIM-L)

Pred. Lasminoroyan hos o dual engineering degres from Government
College of Technology ond o Monagement Degree fram [ Lucknow.
With ower o decode of ‘experience in wvonows: seclors  Frod,
Lemanaryanan currently is o consuliont with PWC and ossists his clients
in oroes of strategy ond developmant, His consulting experisnce spans
largs, small ond Multirotional componies

Prof. 5.5.G.K Murali MA [SW), MA [Pub. Admin) PGDBA,
Dip. in Log & SCM, (LLB)

Prof. Murali has complated his bochelors in Economics ond follawad it
upr with Two Master' Degrees, o diplome in Business Administrotian frarm
LIBA, Dig. in Log. & SCM. aond is currendly pursuing bis LU B. Pref. Murals
hiee aver three decodes of axperience in Mational and Multinaticnal
companies of different monogerial levels in the funclional orecs of
Markeling, Saoles, Retml Operahions, Admansiiahen, Fund Rmising and
Troining. He hos published o number of papers in peer reviewsd
riahcnal jsurnals and presented popers ! conferences, Currently he i
heading the Finishing School division al HKM.

Prof. TK.5. Kumar. B.E[ Mechanicall, MBA, PG DIP

Prof. TK.S Kumar B.E| Mechanical) MBaPG DIF m Morketing, He hos
complated 14 yeors of corporate ond 25 yr= of entrepreneunal experiance
Ha s info teoching marketing ond anolybcs for the post 32 yeors, He hos
besn an enfrepreneur since 1994 ond hos bean working with vonous world
closs brands like Coka, Pepsi, Voltas, Godre), Whitlpool, Unilever, Mestls,
Videocon, Electrolux, ond Bosch -and Siemens ond olso hove hrained
companies fle Yoltos, Godrey, Whirlpool, BPL, Ford, Blus Star ond mony
rmoee for Parformance beberment to Bevenue enhancement progroms, beam
building, ond olso Lite skills fo Customer inferochons

Prof, K.Sundhoram B.L, Alll, AICMA, FCA

Prof K Sundorom is o dedicated finance professional with more than three
decades of suecessful teoching experiznce and edensive knowladge in
Accounting (Fingnciol, Cost ond Monagement], Finonce, Insuronca,
Toxotion, Copital Market, Low ond Banking. Prof Sundoram = o fellow
member of Chortered Accountonts of India - FCA, on ossociate mamber of
Cost Accountants of Indio - AICMA, on Associote Member of |nsuronce
Institute of Indio - Alll and o low groduate from Modros Uinbversity

Prof. ShrikumarMenon B.A, LLB

He is the CEC of Monogement learning system, He is olso the business
advizor in ons the world's biggest private Equily and venture funding
company Cdworldwide. He is the LEAD FACULTY of British Cowncil India
for their educational and cosporafe learning development initiotives. In
20035 he wos selected os o Rotory Internotionol Scholor ond represented
fndia of the Redary International Forum, in Calgary, Canada. In Odober,
2010, Eostesn Uniersity - Seilonko honored him with  Vocotionol
Excallence #fword for outsionding pedormance in fraining ond dewelop-
men, He is also the outhor of the best-selling Inspiraticnal book "Live with
Passion.”

Ms. Podma Loxminaroyonan B.Tech, PGDM(IIM-Shillong)

Prof Podma lakshmi Maroyanon i a young and tolerad Engineer who did
her PGDM froam 1M Shillang. She published o research paper in the
Second Motional Conference on 'Recent frends in Communication,
Compudation and Signal Processing', 2010, She is working with Polaris
Financial Tachnology Lid as o financal eansulicnt

Prof. Viaithyanathan MSe [Stat), MSc |Maths), MBA[Ops), MPhil

Praf Vaithyonolhon s o corporale professionol turned acodemicion, Prof.
Vaithyanathon flair-is o moke the difficull easy especially when teaching
guanfitotve lechngues o the students pursuing o management program ,
With o post graduaticn in Statisfics and o monagement gualification with
specialization in operations he brings fo the siudent a blend of theory and
prodice drawing both upon his industry ond ocademic experience.-Praf,
Vaithyanethon ks hoving & years of MNC experence os SPC coardinatar
and amound 12 years of tleoching experience

Praf. Sundarem |:li|ip MBA [lB:I M.Com

Pred SunderamDilip whe is an entrepréneur by himselt is assocobed with au
instrhuteon from quiet o long fime. Ho s hoving 24 years of experence in
logishics, internotional business and relaled helds. He wos the Manageament
Representotive for 150 9007 : 2008 for LIFT & SHIFT MDA PYT LTD,

Prod. SundaromDilip did his MBA in Inlernational business with 24
yeors of experience in wonous MMNCs ond other logistics - componies
Presantly heis the Managing Direclar of ASY Supply Chain Services Pol. Lid
Irv spiter of hag basy libe schedule, Prof SundaramDilip d o keep oside a
part ol his precious Hme far sharing his knowledge with shedents,

Dr. Prasanna Sivanandam MA Psychology, PhD [Psychology|

Dr.ProsonnaSvanandom (s o Ph.D holder in pspchology brom Madros
Universily with oboul 16 years of experience in academics and consuliing
She hos conducled many roining progroms for execulives on siress
manogement, porenting, lime monogement ond assediveneas. She has
published books on Principles of Management and Monaging Men. She has
worked o0f Goeest Consultonl Paychologisl b0 Bratanma  Indisiries and
Counselar far the SRM Group and variaus MGOs. DrPrasannaSivanandam
1% an assel b our ndtiludion os she 15 providing o pool of knowledge in HR
ond related subjecis o our shedents.

|




Prof. [Group Captain) Nogarajon B.E, MS, AICWA

Prof. Magarojon is seosoned professional with over threa decodes of
rich expenence in General Adminisirafion, & Employes Rslobons,
Focility Marogement and Troining. He was the stobon commonder of
the Aiforce Bose of Thanjover ond alse the Regionol Direclor for
Admmstration, Post retirement be i ossociaoted with o number of
instibotions os e  wisiing foculty in odministiotion  and aidine
monagement,

Dr. Rojendron M&, MBA, PGDHRM, Ph.D [Psychology)

Dr, Rajendron brngs to his students o weolth of expenence occumuloted
over o coresr spanning three decades. Dr. Rojendron in addition to his
teaching is also o cedified dodoral guide ond helps shedents pursuing
their docioral progroms. He is o member of o number of professional
pssocighons ond has: published o number of papers in peer reviewed
journals.

Prof. Bashyokar B.Sc, FCA, CFA.

Prof.Boshyakor s finance professional with 28 years of corporote
expenence: ond 15 yeors of ocodemic experience. Areos . of
Specialization - Strofegic Finonciol Planning, Accounts & Auditing, Fund
Sourcing & Control, Budgeting & MIS, Secretariol Maotters, Taxotion &
Hotutary Complioncas, IT Systerm (EDP| Monagement

Prof.5.5rilatha M.5c., M.Phil,,

Ms. Srilatho hos done her. Post graduation from DUG, Vaishnav Callege,
Chennoi, She o gold medolist in her Post graduation (M.5c [T). Sha
howving s yeors leaching expanence, She wos owarded as fhe 'BEST
FACULTY GUIDE for guiding studenfs dunng their summer infernship
[FroEyrarm. Sllﬂ 15 ary n'flrl LR |'|‘|'|':J ||-::|5 W ir'. mony ‘l['.l:l'lrﬁil{'li ':1'..|i:'|'-f.!5-
conduched by various colleges in Channoi, She is o wisifing faculfy of top
Emirﬂ,‘.bﬁ 5: I'l::l!'lls-. 5|‘|E I'l:s!'u Fll]l.:lli.'ullﬂ':i on l.'I.I'Ii-: IE \_'Fl'lli!"ll! I"”!!l’ T}"‘f H'f'r"“ &
‘Watchword of the new Mobile Technelogy.

Prof.Chandrasekhar B.E, PGDM|IIM-4)

Prof, Chandrosekhar is 0 person with 20 years of corporole experiance
in Indio and Abrood ond around & yeors of feaching experiance. He did
his PGDM from UM Abhmadobod and BE from Osmonia Universidy,
whera he wos ronked Mo.dth. Hiz oreos of speciolizofion are Srategic
Manogement, Manogement Infarmation Systems, Enterprise Resource
Flanning, Business Intelligence, Knowledge Monogement and Research
Mathods

Protf. Dr Yijoy Kumor Joyorom, Ba{Eco) MBA PGDSTA DROMS,CLA, MCST|USA), FhD

30 yeors experience 0 indusiry, invabed 0 strategic merketing,
resegrch & consulfoncy, corporote ond ocodemic beoiving. Former
Manoger, muliicultural morketing, ATAT- USA, before enfering the finid
of monogemend education boining oz an Intemotionol DE-Focufty ot
LI, LISA,

% ",
//ﬂlfilj

Prof. L.MathuKrithigha B.5c. M.C.A, M.B.A, M. Phil, Ph.D

Ms. MathuKnithigho 50 postgroduate from Bhorothiyor Umiverssty. She cornes on
experience of over 10 yeors in Acodemics and Indusiry. She teocching  post
groduation courses for post 5 years ond fokes vanous subjects in Doto bose
Monagement system, Jawa, QOPS, Tally, ERP SAP  She is o visiting foculty for Top
Business Schools. She is working oz a freelance Carparate Trainer; the subpects
handled are €, C++ and Jova, AST.MET and Bosics of Multimadia

Mr, P.Meelokontan M.Com., M.B.A., M.Phil., PGDCA,, (Ph.D)

G P Meslakanion is peaad grﬂduohe n Marsagenent {roem Modros Ii_|:1iv|:|5|h.- His
experience is o Blend of industry and ocodermics, He 15 having thiry six yoors of
experience in teaching sectar in the orea of Finoncial Monogement, Corporale
monagement, Securty and Forffolio Monogement, He will be submiting his
Doctaral research 1o Jowshardal BMehro Technology University vedy soon, He has
guided severol reseorch projects of Post Groduate students ond woants fo toke up
regedrch more |||1|.-":r1\.'.'|‘-.|'fI in future.

Prof. B Santosh Kumar

Piat, B Sartash Kwinor s |:'||rrn11||:( thie Direcbar « lndia l:}|1r_.un|inns with Four Clevar
Technologies INC [ USA bosed firm |, Ho hos 23+ years of IT experience ond about
154 yeors of experience o3 o visring faculty i leoding Business and Technology
Instihotions. He carmies with him o vast mulbli-notonol experience working for clionts
i LS, UK, |h.'|'|;.- and Asy Pacific cowntnes. Hie has sarier worked for T |r|r:|i-:1:'_'. like=
Mohindro Satyam ond Cognizant. He was the Goolity Head for the London Mayor
Elechon 2012, He beings n his expertise in rE|-|w1.-.fir1g several [T related
Monogement and Anolvtics reloted programs for elite clients. He hod tought of
LIBA Chennag, Bl Tric |1-(. Institute of F\.r'\-nlyri:: A Chenna], BhiA E:lr|g|::||-:'|r-.-..
Hondling IT specialisation and Monogemen! courses ot KM,

Prof. Gajalakshmi Sridhar

Prof. Gajolakshmi Sridhar has abow 3 years of exparience in feaching ol PG level
education and UG courses and 2 years of expenence in the hospitality industry.
the worked os o Professor in Apolle Engineering College ond she worked oz a
soles executive in The Raintres Hotels and she started her coreer as o management
troinee and promoted s o soles execulive in The Guality Inn Sabon Hetel,
Chennai. She is o cedified infernal auditor of 150 9000:2015. She did ber post
groduation in MBA - HOSPITALITY MAMAGEMEMT from College of Enginsering,
Anna University Guindy and her UG in BE (EEE) from Anna Universily, Chennoil
Her Area of speciolizations are Strategic Management, Tolal GQualily Manogement,
Operations. Monogement, Professional Ethics in Enginesring, Humon Resaurce
Manogement and Enfrepransurship develapment.
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ITKM Alumni Work (A Partial List)
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Alumni Speak

‘ TEICVD winh fis e perience faculty has groomed me (o start my cureer in an elficient manner. Having
been campuos recruited after my course completion, gave me the confidence to make s bold start. Even has 1 look
forward o my bright future | will always remember my first step thank yvou, ,

KING DAVID

Carwale - Avoouni Mamiger
{Denber Solution) /

‘ It 'S reatly good to remember these old days of study, friends, faculty, stafl and funat KM B School,
which gave me and my college mates a  Teeling of s home away from home', Fam now gn alummes of TTKM
Business School, a link T will cherish and honor throaghout my life. ,

“hwitunya
alsarul Limgistics

h

‘[IK[“ B-School Indusiry Integrated is dual specialization programme which makes us (o research
and lewrn two siveams. Coming 1o the point, ITKM B-School has been o great benefuctor (o the enhancement of
my personnlity. The college has given me iremendous apportanities to grow personally and professionally.

The professors in the college are very helpful, They alwayvs try fo motivate the students and give practical
knowledge. | thank the orpanization for providing me a gosd apportunity (o explore and grow.

_,n
NAGA SAL SOWMYA, O
CotnReznick Professional Ser ives

Aunmlyst Tax /

‘ TR bas given me s goosd opportunity 1o ool only lenrn management bat also apply those skills in
evervday life. With industry rich experienced luculty, HHKM enables us to gain more and more knowledpe, The
twor internships done as part of vor curricelom belped me to get more corporate cxposore, | am very thankful

iy the management for their support and goidance.” KM support is my Streagth
, ALAIVANAN L

Chafnrd Universlty Friss

N

‘ Al 1IKM Buosiness Schassl, | was able fo convert my carcer goal inte a reality not anly due to the rich
blemd of academically mandatory and indusicy specific corriculum bui also because the delivery of the
curriculum was sirongly supporied by exeeprional and expervienced feuliy who atilized innvative pedagogy o

it ko ledge,
Caerwin

= Sales Exeoutive
 bennai Internonfmnal Airpor
Sake ma Trip

‘ I Sofiskills traiming helped me to develop my all-ronnder peesonality. Ao KM placement suppaort
is vy innd

I am placed ot ICRA Online Lid,

SAYIN kP

TR




Alumni Speak

‘ Our KM MBA progeam provided me with the education and rich praciical experience during
_4 b“ my cullege life and imternship, More important, some of my professars are very unigoe and goide me (o learn

new things which helps me to climb the professisnal lndder. I will continwe to network with them throughout

k‘l

L

o T i MY CHreer
DAY ARUMA R

Fimameial Analyst,
Merit Craup Lid /

‘[TKWI'S MBA - tndustey Integeated Programme (dual spectalization) twrened ont 1o be o blessing in
disguise. 11 has been a great experience being a part of snch an imstitation which not only provides quality
cducation but alse has helped me to groom my overall personality The facultics here have done their best to
help us undersiand the concepts clarifying the doubis after every session, giving real life practical examples, case
stucies and by sharing their own personal experience within the indusiry. ,

JAGRITHI DUGAR
IEntrepreneur

h

‘ It gives me a complete satisfaction to be part of an institute which is an incredible blend of professionalism,
imtegrity, and culture, It's a pleasure to study under the gnidance of renowned faculty with rich experience which
gives us a platform for successful career. | owe my success to KM Business Schonl and thankful to them Tor

their sincere uﬂ'ur:s.,
Juseph Sachin Das

Tl Airlines OElicer /

‘ We always do a work with = i pense, with aim aim: THKM Busivess Sehool is ane such institite which
showed me direetion to achieve my aim. D am swre, Dwill ga for with the knowledge | gnined from KM Bosiness
School. | am alse thankful (o the Placement department as they have supported us by providing the best

Meganuthan

euidance they can, becavse of which we all got the job that we were siming for. ,
HWFC Bamk

N

¥ ‘ It was really a good learning cxperience at THKM. The Management and Staff were fricndly and were
always ready (o listen to onr peeds & concerns, They were always willing (6 da the best for us, The knowledge |
gained through the empirical approach of Faculties and Trabners will surely be an asset for o lifetime ,

F
; _;_h—..
~

N

STENNY VALZ

Alanagement Traloee,
5% Afr anad Sco Pvr Lud

‘ The Power to unbéash the 2 vear course al [IKM- The Corporste B-School has helped me ot 1o form
a menninglul relationship with a professional whom | deeply admive and wouldn®t have bad a connection o
otherwise. My mentor and 1 have sharpened in on my carcer goals, and discussed shared intereses and relevant
wssues a5 | go through my MBA. IIKM has presenicd me with various apportunitics such as projects, live

assignments and industry exposures to face the world. These attributes were the key reasons because of which 1 T DHIRAL KLMAR
successfully undersiood about the market. Big thanks to all my facolty and friends for the amazing jonrney ai ’
TR,

Entréprencur




Prof.C.K. Chandrasekhar
B.Tech, PGOM [IiM-A)

Prof. Marayan
B.E (015C), PGOM {IiR-A)

M. Ranjit Kovilinkal
BE, PGOM [IIn4-4)

Dr. M. Ramanan M, 5¢, CAIIB
PGDM (M-C), PhD

ProfAjit Chakravarthi
Brech [IIT-K}, PGDORM {IIM-C)

Prof. K.Rajagopal
Btech| IT-K),PGEM {IIM-A}

M Sekhar Srinivasan
BCom, EGMP{IM-BE])

Frot. T.R Sanakaranarayanan
B.Tech {IIT-h), PGPM {1iM-C)

Praf. Laxmi Marayanan
BE (EEE),B.Tech {IT], PGPM
{1InA-L)

Wi, Padma Narayanan
BTech, PGOM |IIM-5)

CrLL Jayalakshmi Srikumar
M. MEA, PhD

Dr. Swaminathan
M.Com, MLNLS, DS,
ICWa, MPhil, PhD

Dr. Abhirami
Mghil, MCS, PhD

Dir. Sampath Kumar
FOWAACS, CANB, MBA,
mMFhil, PhD

Prof. Sundaramurthy
MBA, M.PhIL [PRD)

Dr. N. Kalyanaraman
MBA, MCom, MPhil, Phi

M. Marasiman M.5c, CAllB

Dir. K.5ankaran
M.Tech, DSM, PhD

Prof. VK. Kumar
B.Tech {IT-#4) PGEM (1IT-4)

Dr. Sushma -M.com, MBA,
Mghil ,#hd

Prof. Manikandeeswaran -
Becom, MBA , ML, PGDMM and
PGOHRM

Dr. Vijaya Kumar lavaraman
MBA, PhD

M. R. Valthiyanathan
MSc [Stat], M3ciMaths),
MBS [Opa), Mphil

Prof. M. Bashyakar,
FCA, CFA

Mr. Rajan LLB,LLM

Prof. Selvara)
MCom, MBA, ICWAI

Mr. Naveen.M.Nalr
MBA, LLE, M. Fhil

Dr. Vijayalakshmi
MA, MPhil, PhD

Dr. Anll kumar
BvSe, MBS, MPRI

Ms. Shafine Tomy
MBA

M, R, 5. Prasad
MCam, Mphil

DrL5. Vembu
B.G.L, M.B.A, MCom,,
M.Phil., Ph.D

Dr. E.Dharmaraj
s, WBA, M. PhD,

M. Sathish Kurmar
MA, MBA

Dr. Christina -Phd

Dr. Jolce Swarnalatha -
B5e, MBA Phd

Wr, K. Thyaganandan
Madhu
M, LLB, MBA, Mphil

Dr Gomathi Srinivasan
MBA-HR, M.cam, M.Phi,
Fh.D

Prof Sundaram Dilip
MEBA[International
Biisiness),

M_Com, ACS |Inter)

Prof Bhaskar Reddy
B.Com and MBA (Finance)

Prof. Venkataraman P5
MCom, M3e, MBa, Mphil

ons with Emine

Mr. Mahesh Bhatt,

Film Direcioe

M. Renuka Bamnath, MD, CEO, v

Mulslpdiss Alte riacn Banageanent P, Led

Mr KB Srikumar
L.L.B. {Honors), LLM,
Dip. In Masscom

Praf, Sundaram & M
Boom, FCA, PGDSM

Prof. Neelakantan
hComm, MBA, ICWAI

Praf, Manivanan
MCom, MBA, Mphil

Mhs, Srilatha
B.5c [C5) ,M.5c(IT), MBA,
MLPRI{CS)

Mr. Sunil Kumar
MCom, ICWAI

Prof. Bhanu UV
B Tech, MBA

Mr. Rawvi Chandran
MCom, MBA

Prof, 5.5.G.K. Murall

A (5w, BA {Pub. Admin]
PGDEA, Dip. In Log & SCM,
ILLE]

Dr.¥. Girija
M.Com, M. BAM.Phil Ph.D

Prof, Ravi Nagarajan
Iyt S, RABA, ATNLA,

Prof M Hariharamahadevan
MBA {HR and Mktg], Dipin
T&D

Growp Capt (Retd.) Prof &
Nagarajan
MA - Eeo, MBA [PBA & IR]

Prof Raghavachan K §
Alrforce Qualification Military

Prof. R. Vijayashree B.5c,CA

Prof. Saravanan
B.5c [chej, M.5c, M.A,
MBA . M.Phil

Dr. Balaji -BCom, MBA Phd,
1 - indore

Mrs. Supriva
M.5c. (Maths), B.Ed.

Mahalakshmi-5
B.Com, MBA-Finance

| Mrs, Jisha

M.A, B.ED, and SET

Ms. Reshmi
WA {Hindi), NET and M. Fhil,

Mr. Vineeth
MCA and PGDPE

M, . Ramakrishnan
B.Com, and CA

Mrs, K. Rekha Ramdas MCA

Prof. B.Santhanam
M.Com, M,Phil

Ms. Prabitha
M.Com. and MBA (HRM)

Ms_Padmini Sensarma
WA M Phil Economics

Prot Ramesh Shankar
B.E (Mech), MBA (Finance),
MBA (HR]

M PS5, Nambiar
B.5c{Engg) and PGDBA

Mr. 5atheesh Kidave
WA [English)

M. Ashok Kumar
M.5¢, M.Com. ,MBA, LLB and
Fill

M, Sharmeendra
M_A, [Economics) and NET

Wir, Rifash
PEDM - (Mg

M. Mithin
B.5c. [Vis. Comm, |,
M.5¢, |Electronic Media),NET

Ms_P. 5habna

MEB Sc, [Vis. Comm) and MBA
{Fashion Mgt.)

Mr. K, Nidhin Anand MCA
Mr.Dhiraj

MBA (IT and Mkig.) and BE
{Mechanical Engg.)

e talaludheen MCA

Dy, M.J Xavier

Mr. Sebastian
KGCE (Fine Arts) and KGTE
Digloma {Drawing & Painting)

Prof. Ramesh Shankar
BE {Mech| MBA [Fin), MBA |HR)

Prof. P Magarajan
BE, BAS, AICWA,

Prof S Selvaraju
MBA[Finance), M Com, MM.BA
{Finance & HRJ, B.Com AICWA
and CA Inter.

Prof Suryakurmari Duggirala
WA M phil

M. Madhuscodanan Mair
MFA, Marketing, Advt, Joumnallsm.-
Visual Cammn

Mr. Jayachandran.CT
Ca, B.oom

Mr, Aneesh H.R
MA Economics,, B.Ed Set.MNet

M. Rekha
MCA BCom, PEDCA

Ms. Shabna

Master of Fashion Management,
B5c. Visual Communication

Ms. Manju
MBA Hr & finance, PGDIT,CCA

M Raju
Master of Communication &
Jagrmalism

Mr. Murall Krishman
PHd in Philosophy, LLB, MA,
lournalism Diploma

Mr, Jithin
MTech IT.Btech IT

Prof Ramanathan O

M.5c Maths , MBA | MA
Psychology, BGL,

Dip in Operations Research [151)
PG Dip in Labor Studies

NR Rajaram
B.Sc., DBM, BLS, CPSM, CTL

Profl.5. Muthukumar -BTech
[MIT) BB [PSG)

Exacurive Dirscis - VIT Uabsrciie, Wallore
Forrrine Mrectos - TM=Ranchi

MrK Pandiarajan
MO & TED at Ma Fol Strategsc Pyt L.,
Mon Executive Chairman, Ranstad Idia Lid
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HNSCLAIMER

This prospectus does not create a binding contrack-batwasn IKM® and the students. IIKM¥ & i pariner Universdios resarva fha fght to changa the bady of
Enawledpe, prescribed books, 1he curriculum, examination patlermn, avalustion system, nules snd reguialions. The studenls are govemed by e lates) regulialions
applicabia o fhem durng the reavant academic year, This docurment is deskgnod fo provida the prespective studoents with infarmartion enly, Tha KM assumes no bty
of any kind 1o any perdon for prowiding this indormation, wheatier or ol auch peraons refy on (L end even i thay Inform TRM® Uniearsity of ihair rekance on 1 Scholarships
and other Schomes ane subjoct o fulfiiment of the orms and condifions providod separatody

The company iogos menBonad in this brochure are the copy rigt or praparties of respactive companies. KM not assunng any [obs wih thase companies; hese
companies wera mantioned as the potential amployers for students.The Work imegrated | PRP - Placement or Refund (MBA), progrems coment and
madus aparanct of execufion & conceptusized for skifing students: for empioyabiity and separale Undertakings need to be signed by §ie candidate of the fme of admmasion for
claiming the $ame; nether parinar Uriversities) Instiuticns has any righls of socountability over Sess programs, [[IKM® awns the inlellaciual ights for the same

With ragard lo any dispute arising in all matiars including admissson, retuming of cniginal Cerlilicales, axaminations, remiltance of feas, eic, only the Cowts and
Tribunals having jurisdiction aver Chennai and nat over amy alber place, shall have jurisdiction for the purpase of filing a suit or prefaming & complaint under the Consumsr
PratactianAct orany othar law for the time beang In force ar taking any legal proceading egainst MY & 2022 1KM® , Al rights resanved




#  [IKM® The Corporate B-School
# 857, Poonamallee Higp Road,
Kilpauk, Chennai - 600 010.

L +91 44 4860 0030, 2641 3466
+91 95000 09914 /15 /16

] contact@iikm.in
www.likm.in



